


These new services will include trainers th at develop in-house medical marketers,
“change agents” that embed and promote execution of such new undertakings, as well
as pre-trained, readily cont ributable medical marketers, for temporary placement at
pharmaceutical companies.

Through empowerment via medical marketers, pharmaceutical companies will be able



| Message from the CEO

Sales and marketing efforts within the pharma  ceutical industry is under pressure to
evolve as transparency efforts and venues of information access increase. Contrarily,
no matter how pervasive the internet, the functionality of MRs to forge fiduciary

relationships with healthcare professionals an d to contribute to the medical field as



| CEO Biography
1968 Born in Hyogo Prefecture (Age 46)



